
GS1 DataBar for Coupons 
In Simple Terms, What it means to you 
 
FACT:  Beginning January 2008 all manufacturer coupon barcodes are going to change! 
 
WHY? – BACKGROUND  
In early 2002, the Joint Industry Coupon Committee (JICC) approached the GS1 US to 
undertake an evaluation of the existing coupon bar code. This was prompted by the fact 
that the GS1 US would begin issuing variable length company prefixes. 
 
The current UPC bar code does not accommodate a Company Prefix longer than 6 digits 
long. What this means is that a manufacturer that is issued a prefix longer than 6 digits 
cannot encode their coupon for use at POS or throughout the clearing process.  What was 
once sufficient to uniquely identify manufacturers is no longer viable. 
 
As part of this effort, the committee also solicited input and feedback from manufacturers 
and retailers as to what other enhancements to the code might benefit marketers in using 
coupons as a promotion vehicle.  Feedback was received and considered for inclusion in 
a new coupon bar code.  
 
How will the redesign help? 

�  Accommodate the full GS1 Company Prefix 
�  Increase flexibility of coupon face values and purchase requirements  (no more 

value code table) 
�  Reduce cashier intervention 
�  Opportunity to validate complex offers – up to three company, family code 

purchase requirements 
�  Reduce need for 992 bypass 
�  Identify retailer and “no doubling” offers. 
�  Reduce need for EAN 99 coding 
�  New barcode will can hold 5X data over current 

 
Although the full GS1 DataBar implementation in January 2010 will allow for up to three 
purchase requirements, the minimum required GS1 DataBar elements are as follows: 
 

�  Application Identifier 
�  Primary Company Prefix 
�  Offer Code 
�  Save Value 
�  Primary Purchase Requirement 
�  Primary Purchase Family Code 

 
Interim process: 
An interim phase (beginning Jan 2008) will move from the current format to a combined 
format using both the UPC A and the GS1 DataBar.  All coupons should use this 
combined format by the end of June 2008.  Beginning January 2010, all coupons are 
expected to use the GS1 DataBar only format.  



During the interim stage, the information that resides in the current UPC A code is used 
in its current format along with the GS1 DataBar code. (The GS1 DataBar code will 
include the information contained within the UPC A in addition to the offer code number) 
 
 

 
 
 

 
 



 
What manufactures should do: 
 
With added functionality and flexibility, the new bar code also has increased complexity. 
The new options and functionality will require manufacturers to reexamine their 
promotions and evaluate any needed system and process enhancements.  
 

�  Establish a point person within your company responsible for GS1 DataBar 
implementation. 

�  Work closely with your coupon processor and coupon bar code provider to 
determine how your coupon promotions will be affected and enhanced with GS1 
DataBar. 

�  Develop a written implementation plan 
�  Assess all internal systems affected by coupons – barcodes, family codes, product 

assignments, finance, etc. 
�  Review current staffing and budgeting as GS1 DataBar requirements are more 

complex, require training and will impose implementation costs.  
�  Develop a comprehensive quality and audit process to identify GS1 DataBar 

issues throughout the implementation stages.  
�  Keep informed about when retailers in your retailer network are upgrading their 

systems to comply with GS1 DataBar.  
 
Information Sources: ACP / CMS Inc. / Pinpoint Data / GS 1 U.S. 
 
If you have additional questions or concerns, please contact the ACP 
 


